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About Chow Tai Fook Life Insurance Company Limited
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Chow Tai Fook Life Insurance Company Limited (“CTF Life”) is proud of its rich legacy in Hong Kong. CTF Life is a wholly-owned
subsidiary of CTF Services Limited and one of the most well-established life insurance companies in Hong Kong. As a member
of Chow Tai Fook Enterprises Limited, CTF Life consistently strengthens its collaboration with the diverse conglomerate of the
Cheng family (“Chow Tai Fook Group” or “the Group”) to support customers and their loved ones in navigating life's journey with
personalised planning solutions, lifelong protection and diverse lifestyle experiences. By leveraging the Group’s robust financial
strength and strategic investments across the globe, CTF Life aspires to become a leading insurance company in Asia while
continuously creating value beyond insurance.
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By strengthening CTF Life’s collaboration with the diverse conglomerate of the Group, we will further leverage its extensive
resources and aspire to harness our refreshed corporate identity to open up more strategic collaboration opportunities within and
beyond the Group. CTF Life’s distribution partners are committed to providing our customers and their loved ones with four life
pillars—GROWeallth, EDUtainment, PowerUp, and FAMmunity—covering wealth management, health and wellness, education, and
quality of life.
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Additionally, we established a strategic alliance at the beginning of 2024 that represents a wide range of industries, from
healthcare and education to sports, arts, technology, travel, and entertainment. This alliance aims to offer our customers and their
families an exceptional lifestyle experience and bring to life CTF Life’s continued commitment, “Value Beyond Insurance”.
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Our Mission

B9 R T KB NEAR M IPE 2 P B A EIRIE,
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CTF Life's corporate staff and frontline dedicated Life
Artisans create value beyond insurance to help its
customers and families navigate through life journey with
personalised planning solutions and diverse lifestyle
experiences.
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Bring meaningful value, lifelong protection and sustainable
growth by strengthening CTF Life's collaboration with the
diverse conglomerate of the Group.
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We support customers and their loved ones in navigating life’s journey with personalised planning solutions, lifelong

protection and diverse lifestyle experiences.

£ 7 Legacy
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Offering personalised and flexible
wealth management and legacy
planning solutions to secure and
pass on family wealth while creating
value beyond insurance

{8 Healthcare

A EFRRHEASRERSINTE
BVZRRE R IRARSS, LHAEEBT
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Providing lifelong protection and
advanced health  management
services, ensuring our customers
enjoy peace of mind

478 Welloeing

MHERREESZUAERI KRR
e, BIERPRERNEHERAE
Empowering you to live fully from
birth  with holistic life planning
solutions and enriching experiences

1 Growth

AP ANERKBMNE, REESITIS
BEMAEIMK, BhEAKIAR BT
Supporting your evolving growth and
goals with tailored, consumer-centric
solutions at every life stage
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About CTF Services Limited
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Listed on The Stock Exchange of Hong Kong Limited, CTF Services Limited (Hong Kong Stock Code: 659) is a conglomerate with a
diversified portfolio of market-leading businesses, predominantly in Hong Kong and the Mainland. The Group’s businesses
include toll roads, insurance, logistics, construction, and facilities management. Through its sustainable business model, the
Group is committed to creating more value for all stakeholders and the community.
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About Chow Tai Fook Enterprises Limited
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Chow Tai Fook Enterprises Limited (“CTFE”) is the flagship private investment holding company of the Cheng Family. CTFE is a
premier family investor with strategic investments across a broad industry segments covering infrastructure, healthcare,
education, media, energy and retail, marquee investments in prime real estate and hospitality services and private equity
investments in quality growth companies mainly in the technology sector. CTFE, together with its subsidiaries and jointly controlled
entities, has operations in over 25 countries globally.
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CTF Life: Customer-First, Creating Value Beyond Insurance — -
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throughout their life journey—from wellbeing, v .
growth, and healthcare to legacy. We aim to
offer superior products to serve diverse
customers while continuously creating value
beyond insurance together. NEW
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Important Figures of Chow Tai Fook Group’s
Diverse Conglomerate Collaboration
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Over 30 countries and regions worldwide

The global footprint of the Group’s retail and client facing
companies cover over 30 countries and regions

4900 B

Armrszl4 /l\H&;%’AE%IDiEi@#ﬁﬁéwiiﬂ7/|\/|\%ﬁ%l“$%,ﬁ
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CTFS's toll road portfolio consists of 14 roads in 7 strategic regions

in the Mainland covering approximately 900 km in length

(#Z2024438 318 as at 31 March 2024)

MR K RIAE SR BB O EETH

spaapes 4,000 5w

New World Development's current and prospective core
retail projects, have a total gross floor area exceeding
40 million square feet
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999.9 gold jewellery

Chow Tai Fook Jewellery pioneered and launched
999.9 gold jewellery in Hong Kong & Macau of
China in 1972, offering customers more protection

58,000 =&

BREHREERATEPEAM ( FE R REMTHH 2 ZEMNLE
Nearly 8,000 points of sales in Mainland China, Hong Kong, Macau
and other markets by Chow Tai Fook Jewellery Group

(8= 2024438318 as at 31 March 2024)

40600 Fzar

FREHREMERANSREE, BEAETHASHI, REESHES
Chow Tai Fook Jewellery enjoys a substantial and loyall
membership base, allowing it to maintain a leading position
within the market. The brand is widely regarded with great esteem
and recognition across the industry and among consumers
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Legacy of Excellence

SOk SR
A Trustworthy Brand Backed by Financial Strength

ERMEE B0 MRIE

Top-notch global credit ratings
A BREBAFFREERETRNENSEITN, #HE
BuER M55LHBEEEE.

Fitch Ratings

CTF Life's financial strength is well-recognised by renowned
global rating agencies.

IRIEEEE R 202350 B RIS K AN 20245F5 8 £ 6 2 M SR 1R
Based on the financial strength ratings announced by Fitch Ratings
in November 2023, and Moody's in May 2024.

ZIBET] mEBEX

Strong Solvency Ratio

FARBAFHRABBERSEEMOTR A BARER, HEMRERRAKE; REEHIRD 8NN, RIFTERREE,
AR B IR S I B R

CTF Life's investment policy aims to achieve the targeted long-term investment results and reduce volatility in investment
returns over time. It also aims to control and diversify risk exposures, maintaining adequate liquidity and manage the assets
with respect to the product features.

TN FTRERSE
Our solvency ratio

LB 150% R mEE R
Far exceeding the regulatory minimum requirement of 150%

*£2023F128 310 (REHZ)
As of 31 December 2023 (unaudited)

EENANAEEZARGERENENFTER
Hong Kong Risk-based Capital (HKRBC)
solvency ratio

mERERNRNRAEAEIETE 100% I TR AZRK
Well above the 100% Prescribed Capital Requirement under
HKRBC regime

MEHERER AL, FREPRT20244F FHFEX
Based on internal assessment, expect to be effective from second half of 2024
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Stellar Business Performance

ARBAF2023F2FEFI =W, BEEBSRMMEBEXE, WHIIREREIPRRINRLT R
AFERENEFNEERERMEMRLIBRIDER, LRELZRFTRESEFAFTE, HER
AFHFEURBRNEEIEK,

CTF Life delivered strong results in calendar year 2023, driven by the release of pent-up demand from Mainland visitors following

MEBREBFEEL, BAE
, MROE, HohEKE

the border reopening. Furthermore, CTF Life’s innovative products, featuring attractive offerings, timely responded to customers'
needs for life protection and wealth planning. These products have been well recognised by the public, fostered remarkable
growth in CTF Life's overall Annual Premium Equivalent (APE).

EuRBEI (APE) 2 iR 7 | /0%
S5 BT AL BER99% B S S
Sy}
I:l wemreznpnzs 1011
[] D mREUOER, vHesszs DI’

Overall Annualised Premium Equivalent (APE)? up 176%° YoY
Superior to the overall industry growth by 99%

Rank Top 104 in terms of APE

Rank Top 5% in terms of premium income performance

RIB A SEIE2023EAPERIIRE A K | D %%

j soarazs 811
The agency channel's APE performance in 2023 up 15% YoY

Rank 8th in the market

REAREZRBBNETI, mHHE%E 811L
Based on premium income performance, the agency channel ranks 8th
in the market

8 % 4 2100 smiwempmA
Approximately 2,100 Licensed Tied Agents

T T T el VA

MDRT membership ranks 8th in the local market

1

W STRIIEK
Steady Business Growth

ARBAFUSIRIIEK, 2028 F*AENMER02MFIZE EFAI%, RfFDERFE LAT7%, REAASNERFE LA
23%, MERBUWNIMEE EFH65%,

Our business has growth steadily, for the financial year 2023, Embedded Value rose 9% YoY, Total Assets grew 17%YoY,
Investment Portfolio up 23% YoY while Gross Written Premium increased 65% YoY.

*BRBAFSVEREEZ F4£ 796830 .
The CTF Life's financial year of end is 30 June.

AENE AFRE KEAESNE ERBEWN
Embedded Value Total Assets Investment Portfolio Gross Written Premium
(o) (o) 3 (o) (o)
2 9% 217% 223% 265%
19,307 84,412 68,264
BAEET 71,992 BABT BERET
17,701 HKD million BAET HKD million 55'(?79 HKD mmfm 2]’993
ERET HKD million el ERAT
iyl HKD million 13,317 HKD million
V-2
HKD million
30.6.2022 30.6.2023 30.6.2022 30.6.2023 30.6.2022 30.6.2023 30.6.2022 30.6.2023

RS REARESITRIRLSS BESRR:
1X2023%6H308 (&%)
Including Investment-Linked Assurance Scherme
business. Source: as of 30 June 2023 (audited)

il SSHE il SHEFEER EARRHEWN
VONB VONB Margin Overall Investment Income
o (o) o
2 71% 5% £0.2%
35%
900 o 3.8%
Vet 30% 3.6%
525 HKD million
Pk

HKD million

30.6.2022 30.6.2023 30.6.2022 30.6.2023 30.6.2022 30.6.2023

1 BEFURBBRANFELREEZI00%EMREBRNIO)Z S/,

2. HEFWRBBUARRIBRRLISEFH2023F8E2A KRG SEELRNIERFIHAF(TRIHET] ), UWNAAF(ELBIAZR) ZimsERLSFITE,

3. RIESIHAT 2 BEFEFUREWN, SEFRNHZ BFFMRERNLLR,

4. AABAFREURBUNZNEEBASRIEABTHEHIN, ZERMZTHHENE2. ARBAFRRBBNRAEEBAFROARDTHAZES L, SFERMZTH
H&NEML

5. RIBRIEEEREE2024F48 2 HitHE.

6. 1RIB2023F B HES (MDRT) +ABEATHH °

1. The first-year APE is the sum of 100% of annualised premiums and 10% of single premiums.

2. The first-year APE is calculated based on the Provisional Statistics on Hong Kong Long Term Insurance Business published quarterly by the Insurance Authority
from January to December 2023, using new individual life direct business (categories A to F).

3. The first-year APE is compared to the first-year APE for the same period last year, according to the statistical data.

4. Based on APE performance, CTF Life ranks 10th among life insurance companies in Hong Kong, up from 12th place in the same period last year. Based on
premium income performance, CTF Life ranks 5th among life insurance companies in Hong Kong, up from 9th place in the same period last year.

5. According to the Insurance Authority's statistics as of April 2024.

6. According to the 2023 Million Dollar Round Table (“MDRT”) Top 10 Multinational Companies rankings.
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o CTF Life investrment team
Strength of CTF Life Investment Strategy

BAREASHEVBAEER, mSMEEREEVER  RETEXKES | RIENE |
Eif  DEAME R I B ATHNA AR, FNAEESNERATEEAY, WETE
A EABR RSB AT AR, HRARARRETE. BiIHENRASESHE:

PN A TR R BT, SRR AEIRRREN . T BB AR S W | BT | BARASEIREETENTIHAR, a5 RTINS HR AR

CTF Life investment strategy aims to achieve the targeted long-term investment results and reduce volatility in investment returns over o )
ESAERMASEERS, NEAXKBASRHE2HIMNRE.

time. Here are the factors for consideration when we formulate our investment strategies:
Our professional investment team comprises of high-calibre members from a great range of
cultural backgrounds. They have a wealth of investment expertise in major investment markets
around the globe such as Europe, America, Hong Kong and Mainland China. Our team members

@ @ @ have extensive track-record in managing insurance assets, and practical experience in managing
O @ 0 fixed income, stocks and alternative investments. Together with our reputable fund managers, who
. O . have outstanding investment performance in portfolio management services, they provide

excellent all-rounded investment services to CTF Life customers.

BIBERRTHES X A RAS, FREFFERIRENE ERD BRI S BB~
IEIFRN D EX S Maintain adequate liquidity Manage the assets with respect R e L
e | e Drodet features RRRAS AT BERNE EHRELES
Control and diversify risk exposures into multiple P Investment Portfolio AUM™ Asset Types”
asset classes, different countries and sectors 74,873 . X .
aHER LUSEENE, FHINEAME LR DR
HKD milﬁtn Primarily focused on bonds, with the addition of other asset classes to
55 670 56,393 © diversify risk
- _ _ s ERER

AABASARBETGRFER, THERRAAS, FRREERANG, USPMBEDR. 0Ll HKD milion 6, 5%

Keeping a close eye on the market, we are actively managing our portfolio and its investment risk in order to optimise investment return. e 4l

iy

. 75 @EnsEe)

Bonds (Including Bond Funds)

LEHRFR (@ErE)
Listed Equities (Including Equity Funds)

HA PRI E
Other Assets & Cash

78% . RS

Alternatives

31.12.2021 31.12.2022 31.12.2023
* FEFERBRFBESIIT RIS

Exclude Investment-Linked Assurance Scheme business

R BCE RIS
Asset allocation strategy

[]DU GRS RBEAERTRS
o . RN . N L Geographical Distribution” Bond Portfolio Credit Rating Distribution®
EEWmERTBADZONKRERERIR, TEABENEANIE. Y, JIES
. [ O Mg > =1 bR = DERFREKRTG Q2%MNEFANRELRS, FINSBHEHFITUEESTIREUNENL
@ﬁ HT‘@ /'Z'EFL ¥%|J @TE Hﬁg N HE N ﬁ?ﬁ ﬁ % ) /E\,‘J Jﬁ%ﬁ%\ E/\] ?Q J'Z‘E [a] ﬂio NG E/\J J'% & Distributed across major global markets 92% of the bonds are inveszjmer’;—grode, while high—ineld bonds are qls_é

invested in through funds to diversify risk

HREEETENBNNE A REHAIFEN KR ALK, A, RELANSBRERNESRESE
RRFAZEMBETRNKREAST BRWUHIHNKBERERZTAFINIL, RARPIRE
rEM e~ R REM A TABBEANG, BXNNEE, hdE, RREEXKLAIEE

(RIATFE 50% P

Fixed income securities are our primary source of investment income and the foundation of JEE AR E

our solvency. Meanwhile, for additional investment return, we also invest into other asset — 4% Northern America A &above
classes, such as stocks, funds, and alternative investments. All these are in line with our 7% Ezzl"pe S:BEEEBBB?@
objective to provide sustainable, long-term investment return to our policyholders. Meanwhile, iR BB+ T

Other Regions BB+ or below/ Non-rated

investment portfolios of different products are tailor-made based on the features and risk profile
of these products. Derivatives and other hedging instruments may be used to manage
investment risk at the Company's decision based on its long-term market view and asset-liability
positions. It should be noted that residual investment risk may still exist after hedging.

BAP A

P ﬁ ERGBATHLG @ e 4)‘6 AP
Investment Sector Financial Sovereign and R Public
@g Sector Government Agencies Energy :@ Utilities

THER yam
Consumer (
Sector L

EAREA AN NI
o ) SARBEEIE
Communications & Information . . 5
Basic Materials, Industrial

Technologies

V

Technologies
9 and Conglomerates

" EZFE2023F12831H Z #iE
Data as at 31 December 2023 -|4

13




15

A0
NI\

J

Fmikss Ak
Market-leading Innovative Products
and Services

BRBAFIREBTA0FE, N PARNIRE—RIIZ TR IEV AL mBRksS, s
ANFRE [ BB BT RR | RIMRIAKRFEABESRI . REFRANT P FRIRN
BERIER, AERERFRENSTEFHTNTER, IEPREARANREREWLOERE, SRER
PRI TEREE, HAEET ARV EKIASHERN00%5 L ENLISEIE,

CTF Lifeis proud of its rich, nearly 40-year legacy in Hong Kong, providing individuals and institutions
with diversified insurance and financial planning products and services, including life, savings,
health, accident and Investment-linked Assurance Scheme. Upholding the belief of creating value
beyond insurance for customers, we infused innovative elements into traditional insurance
products. It aims to provide more personalised protection for customers and their loved ones. Its
range of products is widely recognised in the market and three Signature Product Series” fulfilment
ratio reached 100% or above for a prolonged period of up to 8 years.

MED - B0 EEF AT (Ekhik)

MyWealth Savings Insurance Plan (Prestige)

RI—ARESSFRITIER, REVEREREEN, - IENALN BAREN R
R ATHEE, N=THFERRAREM TR RESENEEHEIEE, §
PRI EREEME.

Breaking the framework of traditional savings insurance products, it offers “Wealth
Accumulation Switching Option”, allowing customers to choose among the three Special In
Market? and pre-set switching options to cater their various financial needs and investment
preferences at different life stages.

PP E198) R IRETL /

IFIPRE198) BRRETR - ZHGRE

“FamCare 198" Critical lllness Protector /

“FamCare 198" Critical lllness Protector — Pregnancy Baby Protection

WLOBERE, RUTIRZHERBEERE TIEIPRARFIFTEXEZRE ( a0
) URYAT MR R D 1 SRR RIRES,

This customer-centric critical illiness protector offers the Most-covered-in-market® in terms
of the number of critical illnesses. It is also the First-in-market® to feature SEN (Special
Educational Needs) Care Benefit, Neonatal Intensive Care Unit Cash Benefit and Waiver of
Premium Benefit upon Maternal Death.

MARE(E ) EEHF I

Prime Treasure Savings Insurance Plan

RIS —E S BAMRE N BSERRIERIAR, NEFRHRENVEIRERS], BaRE
MUE AT RRRBDIFED, KARAXIEREEN TR,

Through a single premium payment with a relatively short guaranteed breakeven period, this
plan offers the customers a stable wealth growth potential. Together with the dual policy

inheritance and policy split features, it serves as an effective financial tool for asset planning.

w

N o o b

N o o s

—N MER=E) FRITHIRT

“Regent” Insurance Series

MIEIHERERZEAN, REEMZHEAL8Y,
First-in-market* unlimited changes of the Insured. The protection period will cover until the
new Insured reaches age 128.

M%) SR ETIRE TR

MediChamp Insurance Plan

SIRNZATHETH N AR SBEREC, RIESREKEI28%°, BFINALEZETRES
FERE,

The plan provides an overall lifetime limit of up to HK$140 million®, guarantee to renew your
cover until 128 years of age® for truly worry-free medical protection through life.

> MgERER) BEITIRFE TR

‘ ‘ “FlexiCare” Medical Insurance Plan
N2 M 2 2EREER ( [Ti2RERT URkeEmEREFRENATH B BERIT .

VHIS Plan with Market-leading’ global coverage of inpatient and outpatient Chinese medical
treatment as well as comprehensive coverage of psychiatric treatments.

MEER) FRityl

“Value Plus” Insurance Plan

FRBEFBE AR MMERTET) WINRLY, BdMHRRERANENE, TEE
SE AR o

Policyholder who chooses to prepay the total premiums and attach with “Value Enhance
Option Rider” could enhance cash value and reach guarantee breakeven efficiency as short
as 5 years.

SR RATIEEMEREIRTL TEFRIRIIRFI68IRT, HOA K F IR E20235F,

TIRE 23N BEREIA L RERTBEASROABRX T BHEESRN~REMSHZER, BE2023F887H,

&R Z I RHHE ZHEANEREBASHTIHRLTERERESREMSHZER, BHFIBEXZRED, AHKFIFTENRERZRARZENNZFERN
miEe), B E202442526H.

M EIMENREBTEAFROARRLTIEEE SR~ REMSH AR, BE20216F4H22H,

TiE AR RBE DN T M9 Klo

TR EIEEFARFN, FEESHA~ &)W Fo

i mH I MBN L REBAEFTHEEARERT EHXIBAMEHER, 8E202245816 H. st MER/I 12hEREIMS, T LEBARERZE TR M2
PERRE, MMTEREINEE2RERRITZZPERTRE L OERRAT IREMS, THRRIREHNBERIANSHRSREFESA25 7B T, BBHH L KE
HERERRE T FEESH ™2 \HFo

Signature Product Series include “Regent” Series, "Fortune Saver” Series and “HealthCare 168" Series, with fulfilment ratio data as of 2023.

The three Special In Market switching options are concluded based on result comparing similar major life insurance savings products of major life insurance
companies in Hong Kong, as of 7 August 2023.

“Most-covered-in-market” and “First-in-market” are the results of comparing same type of major critical illness protection products of the life insurance market
in Hong Kong; Under the SEN Care Benefit, attending a special school for at least 1 academic year due to Special Educational Needs Condition is First-in-market.
All results are compared as of 26 February 2024.

“First-in-market” item is the result comparing similar major life insurance savings products of major life insurance companies in Hong Kong as of 22 April 2021.
Not applicable to Plans with Area of Coverage in Asia.

Subject to designated terms and conditions, please refer to product brochure for details.

“Market-leading” items are the results of a comparison of major VHIS Flexi Plans on the Hong Kong life insurance market as of 16 May 2022. In respect of ‘inpatient/
outpatient Chinese medical treatment’, major VHIS Flexi Plans on the market merely provide outpatient Chinese medical benefits, whereas “FlexiCare” offers
global inpatient and outpatient Chinese medical benefits. In respect of “psychiatric treatments’, “FlexiCare” provides benefits of up to HK$250,000 per Disability
per Policy Year, far outperforming the majority of VHIS Flexi Plans on the market. Please refer to product brochure for details.
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000 REHEAMEL SR SR
CC@ Total no. ofzolicyholders around 300,000 Rﬁezg(eji\\;ed about 40,00 ;L_an)nitte}dﬁoloims

*EE2024F6H30H *H2023F1B1HEEI2BIIHZ 2 FE S,
As at 30 June 2024 Grand total for the calendar year 2023 from 1 January 2023 to 31 December 2023.

* * SAREETRAVDALIRRI S $ 'I 'I 1 Z N
* i o 20 AT =PAr
KX 8 - =% ] O O /0 Ll E E@ Total claims payout reached
Excellent fulfilment ratio for Three Signature Product Series over HKS 1ibillion

o .
Reached 100% or above for a prolonged period 90234 B B EEI A 31 B 2 S 4 AL
of u p to 8 yeCII’S Grand total for the calendar year 2023 from 1 January 2023 to 31 December 2023.

FZAREMFRAIIOE MEREL R TEFRE) R [71P168) £51, HOTRHEMEEZE20235F,
Three Signature Product Series include “Regent” Series, "Fortune Saver” Series
and “HealthCare 168" Series, with fulfillment ratio data as of 2023.
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Premium Customer Experience

BREANT - £EE
CTF Life - CIRCLE

BRBAF-—EENINEFPHIAETRNEGREMNMERMRZ LSRR, TAARAS £EE) 2RI TREFREKE
RENAEFE, EIRHEAZTILSER, NEE K BEREE, BONERKEREFOIBHERLIVHNE,
REIENBIETE AR,

A TRAKXKBALFLEE] 258, ISMEAREBAFELORINNOREZCHER, BEGROWealthE R # |
EDUtainmentZE ¥ &t . PowerUp & LEi/IRFAMmMunityg2iBTeentts, SMEME B . BB NREEEZTENEK, 251
AR MEFKENLEEFE,

CTF Life is dedicated to delivering unparalleled value and a diverse array of high-quality experiences to customers throughout
their life journeys. The "CTF Life - CIRCLE" is an integrated loyalty club, meticulously designed to meet the evolving needs of
customers and their families. Leveraging the diverse conglomerate collaborations of the Group, this program transcends
traditional insurance offerings, covering wellbeing, growth, and healthcare to legacy, providing an exceptional living experience
with value beyond insurance.

Members of the "CTF Life - CIRCLE" can engage in activities across CTF Life's life pillars — GROWealth, EDUtainment, PowerUp, and
FAMmunity — encompassing wealth management, health and wellness, education, and quality of life.

Z 7ok
Diverse Experience

RENKEETEE, BIMALEREMERE
Covering GROWealth, EDUtainment, PowerUp
and FAMmunity, catering to the needs of
different life stages

EiEfLiB

Lifestyle Privileges

* B KSR HEE N ELL SR RIEFALIE
Exceptional privileges within our Group's extensive
business network

RAEERSR

Membership Alliance

EREHRE, REFNLEERER
Connecting our membership alliance to fully
enjoy the extraordinary life experiences

tesh, HRITFFRBESA N BEEREA=ZPZREH), ZRURTRLFIZRENEARNBEAZ T SERELEFH
£RALIB, UNESHMERRRE, FOIEEMINME, SRA—REHFRAL.

The program also features three tiers of membership — Diamond, Gold, and Basic. Members can enjoy exclusive offers and
privileges within CTF Group's extensive business network and access to benefits across our membership alliance. This

comprehensive program not only enhances the quality of life but also fosters a rich, fulfilling life journey for families.
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Customer-centric Enhanced Service
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customer
care
concierge

Customer Care Concierge

IEFBNASIE PEAVRRE, BARASEETAENS G AT IRERED, BAE
ANFRRSBEREAE R Customer Care Concierge, HNNTER LENREERERRE S MEK
FERRIRHETNTEASIE, BHEF—FR EEEZ, FESEFEE MEE . lK.
B . TR NESIEERRE, TIPEFRRMTNEE,

BERFRERBERER, TFRSTPOLTRASTHEEFESE, WERHAREE M ELREX
RIEEF. BARASHEEF ENEWEKAATMERIIE, Customer Care Concierged
BERENPEXRBUREL MR EREMEF RS, NEMBS OEh .

In recent years, the government has been actively promoting the development of traditional
Chinese medicine. CTF Life believes that the integration of Chinese and Western medicine will
be a future trend. To support this vision, CTF Life has established the Customer Care
Concierge, dedicated to providing appropriate Chinese medicine support for policyholders
and their family members facing critical illnesses. We are committed to accompanying
customers on their journey to recovery and standing by them through the important
milestones of their life journeys.

Following the submission of a critical illness claim, the Customer Service Centre
representatives provide proactive follow up and express claims processing service for
customers who are diagnosed with a critical illness. Recognising the challenges customers
face during the lengthy treatment and rehabilitation process, the Customer Care Concierge
offers a complimentary care package with traditional Chinese medicine and health
products support. It aims to help customers enhance their physical and mental well-being,
providing them with the strength and support they need. We're here to serve our customers’
every critical moment of their life journeys, powering them up to battle with iliness.

\
AN

—IE IR R S E BT I FRARSS

One-stop Cross-border and Integrative Medicine Service

NEMBLZRKEAMLEEILLETHES, AREASEFNMEETSRGIERME | £H
ETHREXRETER, MARKEX=FRER, =K REAIFNEETREAEH—uR
SRR GEETRS, RNREBREESARE, NUEREEZIREAIERER,
FrEVBEREL LMY E.

To support the medical needs of those who frequently travel between the north and south,
CTF Life has joined forces with our strategic partner, The GBA Healthcare Group under the
Group, and four tertiary hospitals in the Greater Bay Area to provide one-stop, cross-border
integrative medicine treatment for designated product customers. This includes
arrangements for cross-border direct billing services*, enhancing healthcare management
and the claims experience, fulfilling our commitment to creating value beyond insurance for
our customers.

R FRHAZEI R, BARBAFIERE S IRIB R S R IEE WIS E R M 2 S M IR

For pre-approved cases, CTF Life will provide payment services for the approved amounts to
designated network hospitals according to the policy terms.
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e- T iBREERS
e-ConNET Healthcare Service

BRBAFRFNSUMPERREES&F, #HLeH le- P BEERIRS |, MEEERNMLASERRERZ
BIFRZAEMBIGER . HumansaFll S84, EFAZFRELE . FIAERNET . REEERRE

ARS5, NEPIRAZ O .

CTF Life has partnered with UMP Healthcare Holdings Limited (UMP) to launch a new e-ConNET
Healthcare Service 1 to provide more high-end and innovative medical, health management and

wellbeing services. We are able to do this by leveraging collaboration with the diverse conglomerate

of the Group through a joint venture between CTF Services Limited, Gleneagles Hospital Hong Kong,

Humansa and other business units.

BB le-PiBRERS ) 'ZLBSRS,

EHZEETE

- BIRARREEZTHRS

EEETSERS

- BEFENRS

- RHIEETT IR

CECEFRLRS

- BARIZRVIPEERS

CRABFPIREZSTURREEEERTN, THED
BEHEN TR, REREEEEREN

CHEMARTENBRERERME, GlNEE
0E  EERENEREFNE, ThER

Our "e-ConNET HealthCare Service”! provides a

convenient platform for our customers to enjoy

value-added services, including:

+ Cross-border Pre-approval Arrangement Service

+ Cancer Consultation Service

+ Medical Referral Service

« Local Public-To-Private Hospital Transfer Service

« Second Medical Opinion Service

+ Mainland China Escort Service and VIP Access

+ A wide range of health-related information, as
well as regular health seminars and workshops

+ Need-based health rewards and promotions,
including health check, cancer screening and
vaccinations, to powering up our customers

'BX Te-PERERIRS) BRZFRAFRRAN, BSEERMET/MFo
Refer to relevant promotion leaflets for terms and conditions for “e-ConNET Healthcare Service”.

78 e B F S WHEAZIERI 2RSS

Market-first' Electronic Certified True Copy Service

BREASBDHREBCIF RGOS RUENEINERFR, KAUEFAEFR, ARXEAS
mHE Z BFETWIEZLIERIAIRS, BEAERARBASRERZETIIE, TEHLL
BFPAREEZEFEENRRARMFEZARARE, BA—RERAETN, REEAR
TR A B 2 BB EB TR, ERIBERZE, BABASFIRBET BEisEiE
RTBENEFILERD. 2ARBILBERBAGEERS AR5, RUREER, AR
ZRRER, BITINRIERERE, KigAsER A,

CTF Life is committed to providing innovative and customer-centric solutions to timely
respond to the evolving customer needs, as well as to elevate customer experience. CTF Life's
Electronic Certified True Copy Service, which seamlessly sends the customer's medical
receipt to the designated insurance company for the second claim after their claim at CTF
Life. This first-in-market solution simplifies the secondary claim procedures and eliminates
the hassles of submitting paper documents between two insurance companies. Upon
successful submission, CTF Life will also provide notifications to customers via email or SMS,
ensuring their peace of mind. While addressing the pain points of customers, this latest
ground-breaking innovation allows CTF Life to lead the way in the service sector to enhance
customer experience by express claims processing.

' I E e MER2023E78 UHHRARASFROABRS LR, ARAXBAFEL,

"Market-first” item is designed by CTF Life and concluded based on the same type of service
among life insurance companies in the market in July 2023.
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Complimentary “Artisanal Default Policy Service”

BREBAFAEMEEEEFMERK | BT SMEEREEFIIT I BRI AREL R TEO
FRRERS ), REFEATREELHEEREIRA, EEAZFERIEME)
SEEH LRETHENTE, BEEREIRARIBIEFHRFLAITIERE, RNEEER
1BF, MXNETERMNEERS, —BREZS, 2ETFEFRERA.

CTF Life is the first' local insurance company to launch the complimentary “Artisanal Default
Policy Service”, offering this service to policy owners of critical illness, medical, as well as
selected savings plans? Policyholders can appoint a trusted family member aged 18
or above in advance as the Designated Person, who can then submit claims with valid
medical reports, eliminating the hassle of legal and lengthy procedures to facilitate
immediate financial support for medical and living expenses, if the policyholders are
diagnosed as mentally incapable of handling their own affairs. CTF Life is committed to
providing an extra protection with peace of mind throughout different life stages for you and
your beloved family.

' M E ) ME R 2023F128 U HRERASRE QB RS FLLE, ABABASFEL,

"Market-first” item is designed by CTF Life and concluded based on the same type of service
among life insurance companies in the market in December 2023.

=P RS IR

Customer-centric Digital Experience

BREBAFRIRMELERDELELE, NRFIEF  ZAREEREIRES, hEFRMHEERE .
FISEM R 2RSS, KIURNRIIRS EE.

CTF Life has been stepping up to optimise the digital customer experience of its business
from insuring, underwriting to insurance claims, offering our customers a convenient, reliable
and safe user experience while realising our customer-centric service commitment.

B
Innovative Mobile Sales Solution

BRBAGSHAERNDED RN AEN E2%) URBIEDT, MY THREAN
ANEREM B RQARSHER, HEERENVSEFES, NERHEEGENEOAE
MIRAEBRE, FIh, TEEE TEMBAPARERANEERE, BHOAURE
FALE  MEBURZTEREFFR, MEMSMHRERE, FEIRLHNE,

By leveraging this cutting-edge mobile app, our Life Artisans can access the insurance needs
of customers at different life stages using big data analytics at any time and from anywhere.
Through this digital customer engagement tool, Life Artisans are able to engage with
customers by offering personalised life planning solutions and lifelong protection.
Additionally, the app provides splendid privileges, discounts, and a variety of exclusive
lifestyle experiences to customers and their families, enhancing their quality of life and
creating value beyond insurance.

POS — —I TR ALD

POS — One-stop Insurance Service

BAREBAFHAERLNNEL R ARELPOS, MR HAE P IRMELENRARS,

BREMSFRIN . FREFERRRFERS, FABI AL | AZHRERE, £MN LR
RBRZMNRE, BAVSHEZR, BNTAERHREENRREGEL, KREAZH
AR

Through our POS (Point-of-Sales) app, our Life Artisans can provide one-stop insurance
services to customers anytime and anywhere. These services include financial needs
analysis, product recommendations, and insurance application services. By offering a
personalised and simplified application process, customers can seamlessly submit
applications and pay premiums online. This not only enhances business efficiency but also
delivers a better customer experience, significantly improving customer satisfaction.

TARBAF AEINABIEN — BINEERS

MIEERBEFRITIIEE: TERE FRITIIRY . TEO - £ EEFRITN . \ ifa — i~ i i

e B g e 42 8. \ CTF Life — Insurance Policies at Your Fingertips
Selected saving plans including “Regent” Insurance Series, MyWealth Savings Insurance Plan Series,
“Value Plus” Insurance Plan and “Fortune Saver” Insurance Plan Series.

ERAEY AAEAE] RohARNEMEIRRSE, MEIHEATREE | R RED |
RIBUERRS | EROABREER AR NTIEBRIE, ERBEMREENRS.

The CTF Life mobile app allows our customers to manage their policies anytime, anywhere,
from premium payment, changing investment choices, retrieving insurance policy
information, updating personal information to making small insurance claims.
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A New Benchmark of

Premium Customer Service

The GalaMuse

BREAEEISH O The GalaMuse]
IR IIDIEKI ATELIER, ARIBMIAIEIRLEE
SH, ST ARNLZAEETE, NEAE
ANESEAZNTEN S BARERRENG
W% E, LEARLSEULEA#ITE
ERIZEM, REBFUHREMEN, AEFFF
BRI MBS

AAXEEHEZ T UHIRSMER, B!
ERE (BEKX) . SBEXRLCE(ZAR
TEREBN=(E]) . A =8 (R PASKIRVR
FEX) . RRTRMNEHMASHE,
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A groundbreaking concept centre by CTF Life is located at K11 ATELIER
in Tsim Sha Tsui, boasting stunning panoramic views of Victoria
Harbour. Occupying a spacious area of over 10,000 square feet, this
versatile space provides CTF Life and the diverse conglomerate of the
Group with a premium venue and state-of-the-art facilities. It serves
as a collaborative hub for different business units and clients to come
together, fostering cooperation and exchange, and leveraging
cross-industry synergies to create value beyond insurance for
customers.

The five zones were meticulously designed to offer a diversified range
of services and experience, including the Reality Hall (exhibition zone),
life Stage (multi-functional co-working and event zone), Digital
Space (VR Cave), Jade Lounge and Private Meeting Rooms.

BREAEFEENME L)
CTF Life The GalaWealth

ABREBAFEEHVEROMULLRIDIBERSE
HWEE, SHIESS500F AR, FLEE THE
BE 5 TmEkEE NIFHR, Tl
BERFRSEMABOINSHE P RMHI -G
MRS, BIERLIEAIZE N (RETWNEN
RBFEEH, 2 UXEEFNAEEE.
I, POTEEZTHRE, BESEE
REABZWNES, BALFRARSBVHTIET.

Sprawling over 8,500 square feet, the CTF Life The GalaWealth
is located at the heart of Tsim Sha Tsui. Our dedicated
customer service team is committed to providing comprehensive
one-stop service for our premium customers, including
payment processing, policy inquiries, and policy changes,
offering full support for their various needs. The centre is
equipped with a suite of facilities, including meeting rooms,
multi-function rooms to cater to both insurance and
non-insurance related needs, setting a new benchmark for
customer service in the industry.
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Environmental, Social and
Governance

29

FARBAFEAEBEREMENTRLATZ
—, B MOEEE S WSV ERRR,
BRIRF N RIS HKAIFEAKITEL,
AR REARBAFHZONE, B
SREIFE N HR R B EIR(ESG), NFFEH
ELIEKIZNE, BT TFFeMRIEE)
AR AGE. T IFEML L S5 5RBE ~ HE K
EEHEMRBXABARELRRN, #ED)
AT ERAVAL S5 I8, IBSh, FATTE I ZENH
Z5REXIRSNBEHIE, HHEXER
EERFMm, BIEEEBRIARRK,

As one of the most well-established insurance companies in
Hong Kong, CTF Life is not only committed to building a solid
business foundation but also passionate about the long-term
well-being of our customers, staff, society, and the
environment. Sustainability is in the DNA of CTF Life. Upholding
the brand promise of "Value Beyond Insurance”, CTF Life strives
to create long-term value for all stakeholders by aligning our
ESG strategy. We also promise to pursue sustainable growth in
our business. Our ESG efforts extend beyond our office as we
actively participate in and organise various volunteering
initiatives and sponsored projects to make a positive
difference in the community and create a better future.
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Environmental Pillar

AABAFRREFALEIFE | HaREWVER(ESC)NEESH, ANHEDARIIFELBNAE
NAIF 4R, HRAANEANBDIFIREBDATER, SNHRNEMEERE, R LURE
RIMERNRZE2NEBREER, HF, BRABAF=ZIEBDELMRENAE | UREARBASFR
REAEANBEEM=KE, HEISBEAMMLEEDWESGINIE. B4, BATDREMEEBITFRK
ERZEWBEN R ERNYE, HABORAREMDEEENDF, UL SEEEXE
WD, B, HREFRERWEAH, BARBASINEEERNVRRFECREEERIEHRNE, L
TRHESGIRXENK, BFEIRRISRWF mARSAER A RN, FHHITIEERESCEITHE,
(BB SR (LR B R SR A QAT IR IR AR R 75 S 7= SRy PT BE M,

As part of a leading ESG Group, CTF Life is dedicated to upholding Environmental, Social, and
Governance (ESG) principles, actively promoting sustainable office practices and procurement.
In alignment with the Group's sustainable office policy, we strive to minimise our environmental
impact while prioritising the health and safety of our employees. Our commitment to sustainability
is reflected in the BEAM and LEED ESG certifications obtained by the buildings housing our three main
offices, as well as the direct real estate investments within our portfolio. Furthermore, our office
renovations prioritise the use of recycled or reusable materials, mostly sourced from regions near
Hong Kong to reduce transportation-related carbon footprints. In sustainable procurement, CTF Life
adheres to the Group's procurement policy by selecting suppliers who meet stringent ESG criteria.
This includes identifying sustainability risks related to the procurement of products and services,
conducting regular ESG performance assessments, and encouraging suppliers to explore
innovative environmental solutions and products.

t=HE
Social Pillar

TR it

Seeds for Future

BARBAFEN T —RBIBHEARR, 3R
KEEARRALIBY FFEARF TR, WU —EREFRE
RIEE), BHERFRUBRRNSOR, F{EHIER
REHFHINS O, NEEIEERIHZNE,

122023F 25, HMKBERBERAEIL X TR
SRR BB 2,750/ \BYo

CTF Life is committed to creating value beyond
insurance, with the belief that the next generation is the
foundation of our future. We have launched the "Seeds
of Future” programme, aiming to foster the holistic HEHE

physical and mental development of children, Social Pillar
promote positive family education, and strengthen
parent-child relationships through a series of PowerUp
activities. These activities offer quality experiences
that enhance family wellbeing and create greater
shared value for society. In 2023, as part of CTFS's
corporate volunteer team, we contributed more than
2,750 hours of service.

Environmental Pillar

MERAERR

Responsible investment

BARBAFLZINKERE, FRRNHNME, BOEEEAKR, HTREEITEESHE S HaMER (ESC) BERAAN
BRHEARD, BOILUAZA N HaNBNMEFREREBZMW, RNTFIRAHREASHKINREREER, DEFREAS
B, AL E, HRNEHRNHBENESHFRRREMPAE, AROBERRAWHIENESHREN™ERE
FMHAE, R EERAMBNELEGKT, AURAESHERNEZRENENESCEERK, S, HiIIEE
REF I RIARR S RERANRERFMRANE, UEEERNG AR RIS,

CTF Life focuses on long-term investments that create value beyond insurance for a better future. We believe that by
comprehensively integrating environmental, social, and governance (ESG) considerations into our investment processes,
we can bring about positive changes to our clients, community, and the world, while enhancing long-term risk-adjusted
returns on investment. When selecting investment projects across various industries, we prioritise companies that have a
positive impact on the environment and society, and we avoid investing in companies with a high level of pollution or
negative social impact. We also place importance on the corporate governance performance of our investment projects
and exercise direct or indirect oversight of their ESG management strategies as investors. Furthermore, we emphasise
financing projects that are crucial for industrial transformation and invest in projects that deliver positive impacts, aiming
to contribute to the development of a sustainable society.

SN A=D=Vali:]
Governance Pillar

(i BARENSENSEENSRIN, FHESGELEARELRR

%\ rd EERN, SE-EEEHREIEEN =155 B, B
NBAE RKBAFNTESELKIREBINAR (GRI) . IFRSEE S (IFRS
Foundation) &Efrx&ENIRES (ISSB) ERMAAIFERE
RS, H—DRARRELRERE R,
As a regulated financial institution, CTF Life is committed to
stringent corporate governance and robust enterprise risk
management  framework.  Our  approach includes a
comprehensive three lines of defense system, ensuring clear
checks and balances across the organisation. CTF Life makes
reference to sustainability reporting standards set by esteemed
bodies such as the Global Reporting Initiative (GRI), the IFRS
Foundation, and the International Sustainability Standards
Board (ISSB) to enhance our sustainability governance.

EAERSE

Governance Pillar
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Accolade of Awards in
Recognition of Our Brand

BARBASELTLER  FRA%k  R/EBEH  ZFAKRS .

RERRR TR

mhEHET ANDERE

BReIHEFTESEER I FRESR,

CTF Life is highly respected in the business community for its excellence in management, product development, partnership, customer
service, brand promotion, human resources management and corporate social responsibility, receiving numerous awards throughout

the year.

(FEBU AT/ F3hR) SRR 2024

Bloomberg Businessweek |/ Chinese Edition “Financial Institution Awards 2024"

Bloomberg JV

Businessweek
FARTGE LR 41

instintons 2024

" T E L.

REBABIEIR - &

fEE X
AR
Saving Plan —
Outstanding Performance

Bloomberg JV

Businessweek
FAUTEE LR E8A

instintons 2024

- YL

RERABELIR - FERFE

FEEIITX
INHARK
Training Program of the Year —
Outstanding Performance
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Bloomberg JV

Businessweek
FARTGE LRI 41

instintons 2024

- T EL.

RIRAB LA - BHRRE

B RRE
NEARR
Critical llless Protection —
Outstanding Performance

Bloomberg J'

Businessweek
FALTHEJERL WL E8vA

Financial

Institutions 2()24

" T EY
RIEATIRIE - BESHER (ER/RE)

WEBHER (8 /FS)
AR

Integrated Marketing (Product/Service) —

Outstanding Performance

Bloomberg JV

Businessweek
FALTGE LRI 40

instentons 2024

" T E L.

RIRA B LA - IRESAIH

AR5 EUFT
NEAR
Innovation (Service) —
Outstanding Performance

Bloomberg J'

Businessweek
FALTHE LRI WL 8vA

instintons 2024

- YR

REBAB A - BEEHRIE (A B MEHERE)

BAEHREE (AR)mhEH)
IRHAR
Integrated Marketing
(Branding Promotion) —
Outstanding Performance

(¥5tr) M E BB A22022

“Benchmark” Wealth Management Awards 2022

W

BEXCHMARK

WEALTH
MAMNAGEMENT
AWARDS

2022
2022F ERRE I AK

Insurance Company of

the Year 2022
P2 4 A
‘ BENCHMARK '
G stz

' AWARDS ‘

\‘\ 2022 ;!l
e

2022F E1F)IIF AR
(ELFRLE)
Academy of the Year 2022
(2nd consecutive year)

P2 4 A

EENCIIMARK '

{ WEA

P2 4 A

BENCIVARK
LTH ‘ '

MANAGEMENT " \" MA‘HEELENT "

' AWARDS ‘

*\

\/

' AWARDS ‘
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BROKER SUPPORT HEALTHCARE PRODUCT
BEST-IN-CLASS BEST-IN-CLASS
PN AZERRREAR B=97 (R I ah
(ELENE) FERERERR

Broker Support—

(6th consec

Best-in-Class Health Care Product -
utive year) Best-in-Class

2% 0N N

BENCHMARK BENCIMARK
‘f MANAGEMENT i’ {‘{sumﬁﬂwv
\&\ miraznns !‘t’ \\l! ”

-

N 224

SOCIAL MEDIA ENGAGEMENT
OUTSTANDING ACHIEVER

ESG INTEGRATION

MR A B T ERES R | HSMaERS
N SIS =2

Social Media Engagement —

ESG Integration - Merit

Outstanding Achiever

AN

BEST COMPANIES
TO WORK FOR
IH AS514 2024

HR Asia 2024F N R1EREE

HR Asia “Best Companies to
Work for In Asia 2024

[ l-l"
m Tires

g RO
EAHERBNGS R T NSURANCE

L ae]

*g HK & MACAU

GBA InsuraNceE AwARDps RTRATZE

7Qgiﬁr¥

i 2 6 KBXRK L AR2024
Metro Radio GBA Insurance Award 2024

AMARDS soe

¥ 2025 ;Ojf? ( ;
BEBMSERNNFS FHBRI A22021
AVIBN B A ESGATMMAZ2023 The Hong Kong Insurance Awards 2021
IFPHK Financial Education And ESG — Top 3
Corporate 2023
2024 BEREM years+

/ e
caringcompany
Awarded by The Hong Kong Council of Social Service
EREM RGBSR

EL22FREBASIRSHKIIMA
ERBREN 5
Caring Company Logo awarded by The Hong Kong
Council of Social Service for 22 consecutive years
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Premium Customer Service

BAREBAFEEHMEH L @ =PRSS
CTF Life The GalaWealth Customer Service Hotline
NwRIVIBBE A E6RE3 1L (852) 2866 8898
3106-09%F
Suite 3106-09, 31/F, Tower 6, Gateway, -~
Tsim Sha Tsui, Kowloon @:E
Fax

9 R FPIRS D (852) 2264 3222

Kowloon Customer Service Centre
— @ =

NENIEFREEL23S E-mail
FENEOKRE T#%

7/F NEO, 123 Hoi Bun Road,
Kwun Tong, Kowloon

ctflife.csc@ctflife.com.hk

9 The GalaMuse*

NSRBI T EFIELISS

K11 ATELIER, Victoria Dockside
10#£1001%07, 08=

Unit 1001 & 07, 08, Level 10, K11 ATELIER,
Victoria Dockside,18 Salisbury Road,
Tsim Sha Tsui, Kowloon

*RAFL
For appointments only

YRR ERAARBAS

Follow CTF Life now

LinkedIn u YouTube

% WeChat

This paper is used FSC™ Certificated paper
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BREBAFRRERAFE
(FERSEMALZ ERAT)

Chow Tai Fook Life Insurance Company Limited

(Incorporated in Bermuda with limited liability)

ctflife.com.hk BCD/CORP/0300ASCEN/2412

BxEmiEE, BEHAART®IMFRREX . KXAREETEENK, PR ERAEEBIMIKEEAATNERN M, IEFRBLYEN. W07E
BRI EFEEERKEER MR HELFRMEZERAAARASRICER AN REEE, ARBASREERABEIAREREZRIEEEXREM
B & B IR I SE % o

For product details, please refer to the relevant product brochure and policy provision. This document is intended to be distributed in Hong Kong only and shall
not be construed as an offer to sell or a solicitation to buy or provision of any of our products outside Hong Kong. Chow Tai Fook Life Insurance Company Limited
hereby declares that it has no intention to offer to sell, to solicit to buy or to provide any of its products in any jurisdiction other than Hong Kong in which such
offer to sell or solicitation to buy or provision of any product of Chow Tai Fook Life Insurance Company Limited is illegal under the laws of that jurisdiction.



